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OZg§Mma _mÜ`_m| H$m AÜ``Z 

MASS MEDIA STUDIES 

{ZYm©[aV g_` : 3 KÊQ>o   A{YH$V_ A§H$ : 80 

Time allowed : 3 hours Maximum Marks : 80 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _o§ _w{ÐV n¥ð> 5 h¢ & 
 àíZ-nÌ _| Xm{hZo hmW H$s Amoa {XE JE H$moS >Zå~a H$mo N>mÌ CÎma-nwpñVH$m Ho$ _wI-n¥>ð> na 

{bI| & 

 H¥$n`m Om±M H$a b| {H$ Bg àíZ-nÌ _| >25 àíZ h¢ & 
 H¥$n`m àíZ H$m CÎma {bIZm ewê$ H$aZo go nhbo, àíZ H$m H«$_m§H$ Adí` {bI| & 

 Bg  àíZ-nÌ  H$mo n‹T>Zo Ho$ {bE 15 {_ZQ >H$m g_` {X`m J`m h¡ &  àíZ-nÌ H$m {dVaU nydm©• 
_| 10.15 ~Oo {H$`m OmEJm &  10.15 ~Oo go 10.30 ~Oo VH$ N>mÌ Ho$db àíZ-nÌ H$mo n‹T>|Jo 
Am¡a Bg Ad{Y Ho$ Xm¡amZ do CÎma-nwpñVH$m na H$moB© CÎma Zht {bI|Jo & 

 Please check that this question paper contains 5 printed pages. 

 Code number given on the right hand side of the question paper should be 

written on the title page of the answer-book by the candidate. 

 Please check that this question paper contains 25 questions. 

 Please write down the Serial Number of the question before 

attempting it. 

 15 minute time has been allotted to read this question paper. The question 

paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the 

students will read the question paper only and will not write any answer on 

the answer-book during this period. 
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gm_mÝ` {ZX}e : 

(i) àíZ-nÌ nm±M IÊS>m| H$, I, J, K Ed§ L> _| {d^m{OV h¡ & g^r àíZ A{Zdm`© h¢ & 

(ii) àË`oH$ àíZ Ho$ A§H$ CgHo$ gm_Zo {XE JE h¢ & 

(iii) àíZm| Ho$ CÎma g§{já Am¡a gmaJ{^©V hm| & 

(iv) IÊS> H$ _| 8 A{V bKw CÎma dmbo àíZ h¢ & àË`oH$ àíZ 1 A§H$ H$m h¡ & àË`oH$ àíZ H$m 
CÎma 20 eãXm| go A{YH$ Zht hmoZm Mm{hE & 

(v) IÊS> I _| àíZ g§»`m 9 go  13 VH$ bKw CÎma àH$ma I dmbo àíZ h¢ & àË`oH$ àíZ  
3 A§H$m|$ H$m h¡ & àË`oH$ àíZ H$m CÎma 40 – 50 eãXm| Ho$ ~rM hmoZm Mm{hE & 

(vi) IÊS> J _| àíZ g§»`m 14 go  19 VH$ bKw CÎma àH$ma II dmbo àíZ h¢ & àË`oH$ àíZ  
4 A§H$m| H$m h¡ & àË`oH$ àíZ H$m CÎma 60 – 80 eãXm| Ho$ ~rM hmoZm Mm{hE & 

(vii) IÊS> K _| àíZ g§»`m 20 go  22 VH$ Ho$ XrK© CÎma àH$ma dmbo àíZ h¢ & àË`oH$ àíZ  
5 A§H$m| H$m h¡ & àË`oH$ àíZ H$m CÎma 100 – 150 eãXm| Ho$ ~rM hmoZm Mm{hE & 

(viii) IÊS> L> _| àíZ g§»`m 23 go  25 VH$ Ho$ {Z~ÝYmË_H$ CÎma àH$ma dmbo àíZ h¢ & àË`oH$ 
àíZ 6 A§H$m| H$m h¡ & àË`oH$ àíZ H$m CÎma 150 – 200 eãXm| Ho$ ~rM hmoZm Mm{hE & 

General Instructions : 

(i) The question paper is divided in Five Parts A, B, C, D and E. All 

questions are compulsory. 

(ii) Marks for each question are indicated against it. 

(iii) Answers should be brief and to the point. 

(iv) Part A has 8 Very Short Answer Type questions carrying 1 mark each. 

Answer to each question should not exceed 20 words. 

(v) Questions no. 9 to 13 in PART B are Short Answer Type I questions 

carrying  3 marks  each.  Answer  to  each  question  should  be  about  

40   50 words. 

(vi) Questions no. 14  to 19 in PART C are Short Answer Type II questions 

carrying 4 marks each. Answer to each question should be about  

60   80 words. 

(vii) Questions no. 20  to 22 in PART D are Long Answer Type questions 

carrying 5 marks each. Answer to each question should be about  

100   150 words. 

(viii) Questions no. 23  to 25 in PART E are Essay Answer Type questions 

carrying 6 marks each. Answer to each question should be about  

150   200 words. 
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IÊS> H$ 
PART A 

1. CZ ‘mZXÊS>m| H$mo {b{IE Omo {dkmnZ Ho$ {bE gd©loîR> ‘mÜ¶‘ H$m {ZU©¶ boVo h¢ & 1 

Write down the criteria that decide the best media for an advertisement.  

2. gr.~r.Eg. Am¡a EZ.~r.gr. H$m nyU© ê$n {b{IE & 1 

Write the full form of CBS and NBC. 

3. Xmo ^maVr¶ g‘mMma EO|{g¶m| Ho$ Zm‘ ~VmBE & 1 

Name two Indian News Agencies. 

4. B§Q>aZoQ> Ho$ {dH$mg H$s {Xem ‘| {H$Z EO|{g¶m| Zo ¶moJXmZ {X¶m ? 1 

Which agencies contributed towards the development of Internet ? 

5. {H$g ‘mÜ¶‘ H$mo goë¶wbm°BS> ^r H$hm OmVm h¡ ? 1 

Which medium is also referred to as celluloid ? 

6. Oo.nr.B©.Or. Am¡a gr.nr.¶y. H$m nyU© ê$n {b{IE & 1 

Write the full form of JPEG and CPU. 

7. ³bmCS> H$åß¶yqQ>J ³¶m h¡ ? 1 

What is Cloud Computing ? 

8. H«$m°g à‘moeZ H$mo n[a^m{fV H$s{OE & 1 

Define Cross Promotion.  

 
IÊS> I 

PART B 

9. ‘ëQ>rH$mñQ> Am¡a ¶yZrH$mñQ> ‘| A§Va ñnîQ> H$s{OE & 3 

Differentiate between Multicast and Unicast.  

10. amCQ>a ³¶m h¡ ? B§Q>aZoQ> Ho$ ‘m¡{bH$ N>„o (fundamental rings) g‘PmBE & 3 

What is a Router ? Explain the fundamental rings of Internet. 
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11. {’$ë‘ Ho$ {Z‘m©U ‘| Zd-¶WmW©dmXr {’$ë‘ {Z‘m©VmAm| H$m ³¶m ¶moJXmZ Wm ? 3 

What was the contribution of Neo-Realist film makers in film making ? 

12. EH$ g§nmXH$s¶ n¥îR> H$s g§aMZm g‘PmBE & 3 

Explain the composition of an Editorial page.  

13. g§Mma Ho$ Q>r.dr. ‘m°S>b na ao‘§S> {d{b¶åg Ho$ ³¶m {dMma Wo ? 3 

What were Raymond Williams’ views on TV model of communication ? 

 
IÊS> J 

PART C 

14. H$moQ>m Z‘yZm H$mo g‘PmBE & 4 

Explain Quota Sampling.  

15. ao{S>¶mo ZmQ>H$ ‘§Mr¶ ZmQ>H$m| go {H$g àH$ma {^Þ h¢ ? g‘PmBE & 4 

In what ways are Radio plays different from Stage plays ? Explain.  

16. dr{S>¶mo J«¡q~J Am¡a gmCÝS> H$mS>© Ho$ Cn`moJ H$s g§{jßV ì`m»`m H$s{OE &  4 

Briefly explain the use of video grabbing and sound card.  

17. g‘mMma-nÌm| ‘| {dkmnZ XoZo Ho$ ’$m¶Xo Am¡a ZwH$gmZ na {dñVma go ì`m»`m H$s{OE & 4 

Elaborate the advantages and disadvantages of giving ads in newspapers. 

18. ¶yOoµO EÊS> J«¡{Q>{’$Ho$eZ {gÕm§V VWm g§Mma Ho$ {Û-MaUr¶ ‘m°S>b ‘| ³¶m A§Va h¡ ? 4 

What is the difference between Uses and Gratification theory and  

Two-Step model of communication ? 

19. µJ¡a-H$WmË‘H$ {’$ë‘m| H$s dñVw {díbofU Ho$ {bE {H$Z H$maH$ VÎdm| na {dMma {H$¶m OmVm  

h¡ ? 4 

Which factors are considered for content analysis of non-fiction films ? 
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IÊS> K 

PART D 

20. Iob EopßbHo$eZ Ho$ {bE EH$ {dkmnZ A{^¶mZ ~ZmBE & 5 
Create an Ad-campaign for a gaming application.  

21. {ZåZ{b{IV ‘| go {H$Ýht nm±M  nXm| H$mo n[a^m{fV H$s{OE : 5 

 ‘m°ZrQ>a, Or.AmB©.E’$., ES>mo~ ’$moQ>moem°n, ES>mo~ âb¡e, ñH¡$Za, gmCÝS> ’«$s Am¡a ‘ëQ>r_r{S>¶m  
Define any five of the following terms :  

Monitor, GIF, Adobe Photoshop, Adobe Flash, Scanner, Sound Free and 

Multimedia  

22. {dkmnZXmVmAm| H$mo g‘J« ~mµOma H$mo {d^m{OV H$aZo H$s Amdí¶H$Vm ³¶m| hþB© ? g‘PmBE & 5 

Why do advertisers need to segment the overall market ? Explain.  

 
IÊS> L> 

PART E 

23. g‘mMma-nÌ Ho$ {ZåZ{b{IV àmê$nm| H$mo g‘PmBE : 6 

 ~«m°S>erQ>, Q>¡ãbm°BS> VWm ~{b©Za   
Explain the following formats of newspaper :  

Broadsheet, Tabloid and Berliner 

24. {dkmnZ ³¶m h¡ ? ~mµOma {d^mOZ Ho$ _Zmod¥ÎmnaH$ Am¡a OZgm§p»¶H$s¶ {deofVmAm| H$mo 
{dñVma go g‘PmBE & 6 
What is advertising ? Elaborate Psychographic and Demographic 

characteristics of market segmentation.  

25. {‘WH$m|, qH$dX§{V¶m| Am¡a X§VH$WmAm| H$s AZyR>r {deofVmE± {b{IE & 6 

AWdm 

 H$bmË‘H$ ‘r{S>¶m ³¶m h¡ ? dr.Ho$. amOdS>o Ho$ g§X^© ‘| H$bmË‘H$ ‘r{S>¶m Ho$ A{^gaU H$mo 
g‘PmBE & 6 

 Write the unique characteristics of Myths, Legends and Fables.  

 OR 

 What is Artistic media ? Explain convergence of artistic media with 

reference to V.K. Rajwade.  


